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T H E  G O A L
Drive visibility and sales of new item (1 sku) with 
advertising on the Walmart Platform.

T H E  A P P R O A C H
Allocate majority of budget to an automatic campaign 
for maximum exposure and click opportunity. ୼The 
remaining budget was allocated to a manual 
campaign to serve ads against specific, high volume, 
high relevancy keyword searches (2 search terms).

The item was #2 in their category during their black Friday 
Wave ηϮ dealsല. Average daily sales increased from $426 to 
$1,321 (210% increase during campaign period)

T H E  R E S U L T
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CASE STUDY – Advertising Success for New Product 
Launch

$3,518
Ad Spend

7,169,80
4

Impressions

3,109
Clicks

.04%
CTR

$20,138
Attr. Revenue

$5.70
ROAS

$1.13
Avg. CPC

+210%
Daily Sales Lift During 

Campaign


